
Beyond Sixty
Spring 2008

Letter from the Director
Dear Brandcenter Alumni,
 
I hope you are all doing well and enjoying the spring. We have certainly had an eventful one here. For start-
ers, as you know, the school is now going by a new name: VCU Brandcenter. The name reflects our mission 
to help the industry navigate change, starting with the progression of our own program from an adver-
tising school to a school that encompasses total brand building.
 
Just as the second years are settling into the new building, they’re looking ahead to life after Brandcenter. 
We will be graduating 85 students on May 17, and the following week we’ll host recruiters from all over the 
country at our recruiter session May 20-21. Please let us know if you are interested in attending. The students 
have produced some excellent work this year, much of which is being recognized by award shows, and we’re 
excited for the opportunities that lay ahead.

In late March, the Brandcenter was named the #1 Digital Media and Marketing Program by Advertising Age. 
We are proud to have outranked great programs like NYU, Art Center, Miami Ad School, and The University 
of Texas at Austin.
 
It was great seeing over fifty alumni at our Grand Opening party in March and having the chance to show 
you our new home. I hope it will be a place that draws everyone back to visit and interact with the students 
and faculty. I also enjoyed seeing several of our New York alumni at the Brandcenter event hosted by Yahoo! 
and the Interactive Advertising Bureau at the Friar’s Club April 10th. 
 
I hope you like reading updates on the Brandcenter. We’d also love to hear what’s going on with your lives 
and careers, so please keep in touch!
 
Best, Rick Boyko / Director

Breaking News
New Name, New Building, New Website
It’s no surprise that the industry is about more than just advertising anymore. It’s about brand-building. 
It’s about creating communications that include all touchpoints of a brand. That’s why the school’s name 
change from VCU Adcenter to VCU Brandcenter has been well received by the industry and the press. It’s 
ahead of the curve. It reflects the school’s mission to help the industry navigate change. In fact, Teressa 
Lezzi’s editorial in the January issue of Creativity, which introduced the name change, suggested that the 
advertising industry is beginning to question its own name. The Brandcenter hopes it has created an envi-
ronment that continually inspires more questions and challenges from its students, faculty, alumni and the 
industry.
 
It helps that that environment is housed within the brick walls, vibrantly colored floors, and bright and 
open surroundings of the new Brandcenter building. The students can work in an updated computer lab 
and video editing suite that many agencies would envy. They also have the use of a focus group room, con-
ference and meeting rooms throughout the building, and of course the Yahoo! Big Idea Lounge equipped 
with foosball, ping pong and pinball. We’ve settled into the space and are feeling right at home.
 
Along with the new name and building, we hope you have a chance to check out the school’s new website 
designed by R/GA: www.brandcenter.vcu.edu. Traffic to the site in its first two months was nearly double 
what it was at that time last year. We’re continuing to add new content.  

Grand Opening Party
On March 6th, in conjunction with the spring board of directors meeting, the Brandcenter hosted 300+ of 
its closest friends at a party to celebrate the grand opening of the new building. Attendees included the 
Brandcenter's esteemed Board of Directors, industry luminaries, current students, alums, folks from the 
Richmond business community, and the Brandcenter's faculty and staff. 

Yahoo! generously sponsored entertainment by The Neville Brothers whose New Orleans style perfectly ac-
companied the festivities. There are plenty of photos to document the evening, but most will remain under 
lock and key. The dance floor was intense. 

Student Awards
Award season is just beginning and the Brandcenter students are already raking in the accolades…
 
Congratulations to four Brandcenter teams whose work was chosen for publication in CMYK #40. The three 
second year teams include Eric Larkin, AD and Derek Szynal, CW for their their Youngstown Gloves cam-
paign; Eric Larkin, AD and Rodrigo De Lima, CW for their Dadgear campaign; and Elizabeth Gershman, AD 
& CW and Khushboo Surana, AD for their Oxford English Dictionary campaign. Congrats also to recent 
graduates Jared Creason (AD, 2007) and Brandon Willingham (CW, 2007) whose Starbucks Doubleshot 
non-traditional campaign was selected. CMYK #40 is due to hit newstands in April.
 
The first year Brandcenter team of Raquel Giminez, AD, Tony Collins, CW, and Jake Dubs, CW, has been 
selected as finalist in the One Show College Competition for their Doritos commercial, “Chip Etiquette.” 
Brandcenter second year Slate Donaldson, AD, was named a finalist in the One Show for work he did for 
the Jazz Festival in Birmingham, Alabama during his internship at Intermark Group last summer. We’re 
keeping our fingers crossed that these entrants win pencils at the One Show in May.

 
The One Show Client Pitch Competition announced that two Brandcenter teams have made it to the top ten. 
The second year team of Victoria Weeks, AD and Gaurav De, CW and the first year team of Kyle Wai Lin, AD, 
Jake Dubs, CW, Lydia Kim, CS, and Mike Schmidt, CS have been invited to New York to present their pitches 
for their Doritos work to the judges in May. Brandcenter teams have won the Client Pitch Competition two of 
its three years in existence, and we wish this year’s teams good luck in carrying on the winning tradition.

Second years Karen Land, AD and Tim Gordon, CW created the AICP Show call for entries this year – a deck 
of conversation cards that were chosen as Creativity’s pick of the day.

The Brandcenter has also been notified that two student teams are finalists in the Art Directors Club stu-
dent competition. We’ll find out in May who wins a cube!

Brandcenter Students Launch Richmond Tap Project for UNICEF
UNICEF’s Tap Project is a campaign initiated by Droga5 in New York City last spring to raise money for chil-
dren in third world countries who don’t have access to safe, clean water. This year, UNICEF launched the 
project in sixteen cities across the country, with a different agency running the campaign in almost every 
city. To manage the Tap Project in Richmond, VA, UNICEF selected the 2nd year students in Rick Boyko’s 
“Building Brands in International Cultures” class, who partnered with three students from VCU’s Depart-
ment of Graphic Design.
 
The students secured participation from eighty restaurants in the Richmond metro area to participate in the 
Tap Project. During World Water Week, March 16-22, these restaurants invited their customers to pay $1 for 
the glass of tap water they would normally enjoy for free, with all proceeds going to the UNICEF  Tap Proj-
ect. The students concepted and executed creative ideas for print, outdoor, and non-traditional advertising. 
They also secured significant local PR coverage, corporate sponsors and strategic partners for the project. 
UNICEF is currently calculating the total funds raised by the inaugural Richmond Tap Project, and the stu-
dents are confident it was a huge success.
 
 
Friar's Club Event
On April 10, Yahoo! and the Interactive Advertising Bureau hosted a “get to know VCU Brandcenter” cocktail 
party at the Friar’s Club in New York for faculty, staff and alumni and new friends. The event was an an effort 
to introduce VCU Brandcenter to the New York media, agency, and marketer community, where it’s reputa-
tion (Ad Age’s accolade notwithstanding) has been a bit under-the-radar. Rick Boyko addressed the crowd 
of 150 and discussed how our graduate advertising program is helping marketers, media and agencies 
reinvent our business.

Brandcenter Alums and The Behance Network
The Behance Network is an invitation-only network that is widely regarded as the premier online platform 
for creative professionals to showcase their work. With nearly a million visitors each month, the Behance 
Network exposes the world to the newest, freshest, most exciting work coming out of the global creative 
community. The site has received incredible feedback and was selected as a finalist in the 2008 SXSW Inter-
active Festival. 

The Behance Network was developed to provide: 
efficient dissemination of portfolios from top notch creative talent.1)	
a direct connection between creative professionals and agencies/companies that try to hire them.2)	
an invitation-only active network of creatives across industries exchanging feedback, collaborating, 3)	
and sharing resources.
a global platform for creatives across geographies (about 48% of the network is international).4)	

 
> Explore the Behance Network Gallery http://www.behance.net/gallery
> Sign up for an account through the VCU Brandcenter group: 
   http://www.behance.net/groups/vcubrandcenter

Behance was founded by a team with a simple mission: to help boost productivity in the creative professional 
community. Michael Karnjanaprakorn (CS, 2006) works at Behance. If you have any questions about the site, 

please contact him. mikekarnj@gmail.com

VCU Brandcenter Prepares for Two Executive Education Programs this Summer
We are planning to host two Executive Education programs this summer. The first program is June 9 – 13. 
The focus is on Advanced Management Training for Creative Directors and targets senior-level art directors 
and copywriters and/or newly-appointed Creative Directors. We’ve held this program for the past two sum-
mers and it has been incredibly successful. Last summer, three alums participated in the program. 

The second program will be August 4 – 8. The focus is on Creativity in Brand Management, and it targets 
account managers, account planners, and brand managers. For more information on either of these pro-
grams or if you’re interested in attending, please check out the website (www.brandcenter.vcu.edu) or con-
tact Megan Clifton (mclifton@vcu.edu).

In addition to these week-long workshops, the VCU Brandcenter also offers customized Executive Educa-
tion programs tailored for your agency’s needs. We’ve created programs for Taxi, Dentsu, Wal-Mart and 
The Martin Agency. If you’re interested in developing a customized program, please contact Kelly O’Keefe 
(kokeefe@vcu.edu).

More Ways for Alums to Get Involved
Alums often ask us what they can do to be more involved with the Brandcenter. Here are a few ideas:

College Recruiting – If you’re planning a trip to speak to your alma mater or to a college in your city, •	
we’d be happy to ship some recruiting materials to you. Just let Katherine Keogh (kakeogh@vcu.edu) 
know if you’re interested.

Advising Current Students - Sometimes current students reach out to alums who work at agencies •	
or cities they’re interested in. We know you all are really busy with your jobs and lives, but if you’re 
contacted by a student, please take a minute to answer their questions and help them out.

Internships – Please encourage your agencies to sponsor Brandcenter interns.•	

Recruiter Session – Please encourage your agencies to attend our Recruiter Session (May 20th and •	
21st) or volunteer to represent your agency at the event and scope out new talent.

Brandcenter in the News
Over the past few months, the Brandcenter has been featured in several publications. The articles highlight 
everything from our new building to our progressive curriculum to our focus on digital and non-traditional 
media. We’re flattered by all the attention. You can check out the full articles on our website. Just go to 
www.brandcenter.vcu.edu. Click on Newsroom and News and More.

Advertising Age•	 , More than an Ad School, January 2008
Creativity•	 , Rebranded VCU’s New Name and Address, January 2008
Portfolio•	 , The University of What’s Next, February 2008
Richmond Times Dispatch•	 , A City of Ad Ventures, March 2008
Adweek•	 , Room for Inspiration, March 2008
Advertising Age•	 , The Country’s Top Five Digital Media and Marketing Schools, March 2008

Behind the Scenes
In February Megan Clifton started as the Brandcenter's Front Office Manager and Executive Education 
Assistant. She's from Dallas and went to Southern Methodist University where she studied Communications. 
For the past four years, she has worked in Marketing and Product Management at Fossil (the watch/acces-
sories company). She moved to Richmond with her husband, Rye Clifton, a planner working on Wal-Mart 
at The Martin Agency. Megan jumped right into the Brandcenter madness and took the hazing from her 
colleagues in stride. We're lucky to have her!

With Megan taking over the Front Office duties, Karen Berndt will be focusing more on managing the 
admissions process, working with prospective students, college recruiting, new student orientation, and 
student advising for first-year students.

Rob Thiemann, the Brandcenter's Network Administrator for the past 
8 years, is entering the copywriting track this fall. If you've read any of 
Rob's emails to the school over the years, it's obvious that he's a writer. 
We're excited for Rob and wish him the best as he transitions from staff 
to student. 

Gareth Kay, Head of Planning for Modernista!, has recently joined the 
VCU Brandcenter Board of Advisors. Gareth has been very involved with 
the school for many years. He’s been a guest speaker, professional men-
tor, hired our alums, among other things. We’re excited to welcome him 
to the board. He’s also got the cutest new daughter.

Important Brandcenter Dates
May 12 – 16, 2008	 Portfolio Reviews
May 17, 2008		  Graduation
May 20 – 21, 2008	 Recruiter Session
June 9 – 13, 2008	 Executive Education – Advanced Management Training for Creative Directors
August 4 – 8, 2008	 Executive Education – Creativity in Brand Management
August 19, 2008	Orientation
August 21, 2008	First day of classes for the Fall 2008 semester

For more information on any of these events, please contact Katherine Keogh (kakeogh@vcu.edu) 
or Karen Berndt (kberndt@vcu.edu).

60 Seconds 
Steve McElligott / ACD, BBDO NYC / CW, 1999

When you graduated from the Brandcenter you worked at Ground Zero in LA and now you’re at BBDO in 
NY. Will you share your thoughts about working at a boutique shop vs. a large agency?
Ground Zero was great. It was an agency with lots of energy and drive, and was really fun. And because it 
was so small I got to produce lots of work straight out of school. And those guys encouraged me to really 
push ideas. It was sorta an advertising boot camp.

BBDO, on the other hand, is a giant agency with a long history. And really old and stinky carpeting. But it’s 
great, and I can honestly say that the work I’ve produced at BBDO is as gutsy as anything I’d have tried at a 
small agency. 

There seems to be a lingering misconception that big agencies can’t do amazing work. But that’s just not 
true. Here’s the reality: There are a lot of big shitty agencies out there. And there are a lot of small shitty 
agencies out there. 

But having been at both a giant and a tiny agency there’s one thing I’ve learned: It can be much harder at 
small agencies to push back against clients when selling work. Why? Because small agencies NEED the rev-
enue they don’t have much leverage. So there comes a point when a client says jump, you have to jump, or 
the agency CEO’s kids aren’t going to summer camp this year. 

(Oh my God. I just realized I’m rationalizing the fact that I’ve sold out.)

Do you miss Coz, Fenske, or Coughter the most?
Is this a fair question? Of course I miss Coz the most. I miss the friendly fire of his beads of sweat when 
he’d turn his head in disappointment. He was like a wonderfully comforting Greek grandmother. Only male. 
Verbally abusive. And astonishingly damp. 

What do you do when you’re stumped? What do you do for inspiration?
I go into my 2-year-old son’s room at night and watch in wonder as he takes each sweet breath, dreaming 
of the magical things that only children’s sweet little minds can invent. Just kidding. For inspiration I drink. 
A lot. 

Do you have a favorite campaign? Can you tell us a bit about working on it?
I’m really happy with the stuff we’ve done for BBC America. But what I’m most proud of? Definitely the 
work we recently did for Monster.com. It’s the only time since I’ve started in this business that I feel I 
haven’t compromised at all. There are so many potential landmines that can get in the way of work. Cre-
ative Directors, clients, focus groups, bad directors, editors, effects people, music people, and on and on. 
But miraculously, we ended up in a pretty pure place. 

Do people still call you Butter?
Yeah, everyone I work with still calls me Butter. But of course my parents call me Stephen. And my wife 
calls me Fat Ass. 

Hotline
•	 Recruiters often call us with job openings, which we forward on to the Job Seeker e-mail group. If 

you’d like to be included in this e-mail group, please send an e-mail to asommardahl@vcu.edu.

•	 If you change jobs or addresses, please remember to let us know. Please e-mail the updated infor-
mation to asommardahl@vcu.edu.

•	 If you’ve been working for 4-5 years and you’re interested in being a professional mentor to a 2nd 
year student, please e-mail asommardahl@vcu.edu.

•	 Please keep us posted on new work you’ve produced. We like to share that information with our 
current and prospective students.

•	 If you think your agency would like to be informed about Brandcenter interns and recruitment 
fairs, please e-mail asommardahl@vcu.edu and we’ll add them to our database.

•	 If your agency has any real world projects for the school, please e-mail rboyko@vcu.edu or 
asommardahl@vcu.edu. The students have recently worked on real world projects for The Boy 
Scouts of America, Martha Stewart Living Omnimedia, Virginia Tourism, the Business for Diplomatic 
Action and new business pitches for agencies. If you’re looking for some strategic and creative fire-
power, please let us know.

•	 Caley Cantrell, Head of the Communications Strategy track, has been working with her Communica-
tions Strategy students on conducting research to help agencies with new business pitches. The stu-
dents have worked on pitches for Team One and Cramer-Krasselt. If your agency could use the help of 
Brandcenter Communications Strategy students, please contact Caley Cantrell at cscantrell@vcu.edu.

Who? What? When?
•	 Luissa Alba (CS, 2005) is the Director of Strategy and Insight at Moses Anshell in Phoenix, AZ.

•	 Danielli Alejos (CS, 2006) is a Social Media Strategist at Neighborhood America, a social media/in-
teractive/technology agency. 

•	 Emanuel Basnight (CS, 2004) is a Strategic Planner at Burrell Communications in Chicago.

•	 Jason Bottenus (AD, 2007) is an Art Director at BBH in New York City.

•	 Emily Bowden (CS, 2005) is a Senior Strategist with Fitch brand consulting in Columbus, OH. She’ll 
be working on brands like Ford, Johnson & Johnson, Corona, etc. She was previously at JDK Design 
in Burlington, VT.

•	 Tim Bunker (CW, 2006) is a Copywriter at Downtown Partners in Chicago.

•	 Zhanna Chausovskaya (AD, 2007) is an Art Director at Deutsch in New York City. 

•	 Morgan Copeland (CW, 2006) is a Copywriter at Chernoff Newman in South Carolina.

•	 Nate De Leon (CW, 2007) is a copywriter at DDB Chicago. He works in their Alternative Media group.

•	Manoj Damodaran (CS, 2007) is a Junior Planner at BBDO Detroit.

•	 Brian Dunaway (CW, 2003) left The Richards Group and is now a Senior Writer at t:m in Dallas. Brian 
also had his work featured in the 2007 CA Advertising Annual. 

•	 Erik Enberg (CW, 2001) is a Senior Copywriter at Goodby, Silverstein & Partners in San Francisco. He 
was previously a Copywriter at Mother London.

•	 Heather English (CW, 2005) and Beth Wetzel (AD, 2005) just completed a campaign for match.com 
You can check out their work at www.cupidandfate.com.

•	 Lauren Felton (AD, 2004) is newly engaged to her longtime boyfriend Andy.

•	 Natalia Fitzgerald (AD, 2006) is freelancing fulltime in Chicago. She was previously at EURO RSCG.

•	 C.J. Franzitta (CS, 2002) left Ogilvy NY and is now a Senior Brand Planner at Merkley + Partners in 
NYC. He most recently worked on a winning pitch effort for the Fuse Music Network.

•	 Rebecca Hasskamp (CW, 2007) and Katy Walker (AD, 2007) are working as a creative team at Leo 
Burnett in Chicago. They’re working on Hallmark and Kelloggs. 

•	 Brandon Hill (CS, 2006) and his wife Rebekah were married on November 18, 2007. 

•	 JB Hopkins (AD, 1998) and his wife had a son, Dylan Jon Hopkins, on May 15, 2007.

•	 Susan Hurley (CW, 2005) is a Copywriter at Goodby, Silverstein & Partners in San Francisco. She 
was previously a Copywriter at Modernista!  

•	 Grey Ingram (CW, 2003) is a Copywriter at Strategic America in Des Moines, IA.

•	 Amy Kaufmann (CW, 2007) is a Copywriter at Ogilvy Durham.

•	 Ryan Lee (AD, 2007) is an Art Director at Goodness Mfg. in Venice, CA.

•	 Emily Lopez (CS, 2003) recently moved to Shanghai with her husband. 

•	 Diana Magid (AD, 2000) is an Art Director at Publicis West.

•	 Pat McKay (CW, 2001) is an ACD at Wieden + Kennedy in London. He was previously a Copywriter at 
Goodby, Silverstein & Partners.

•	 Trevor Minor (CS, 2000) and his wife had a baby girl, Reese Hayden Minor, on December 5, 2007. 

•	 David Perks (CW, 2002) is a Senior Copywriter at New City Media in Blacksburg, VA. As a Hokie, Da-
vid is happy to be back in his college town and hopes to teach some advertising classes at Virginia 
Tech in the future.

•	 Nicole Przybojewski (CW, 2006) is a Copywriter at Deutsch in New York.

•	Mike Reed (AD, 2005) is a Copywriter at Butler, Shine, Stern & Partners.

•	 Jenny Ison Rowland (CS, 2003) was married in December.

•	 Amy Roy (CW, 2000) is a Copywriter at Stick and Move in Philadelphia. 

•	 Kevin Rothermel (CS, 2006) is a Strategic Planner at Modernista! He has been working on Cadillac.

•	 Katie Schaeffer (AD, 2001) has been promoted to District Visual Manager for the Southeast District 
of Anthropologie. She moved to Atlanta and oversees the stores in Atlanta, GA;  Birmingham, AL; 
Huntsville, AL; and Nashville, TN.

•	 Puja Shah (AD, 2003) is an Art Director at Olson in Minneapolis.

•	 Meredith Davis Shields (CS, 1998) runs the Higher Education Marketing Team at Sallie Mae.

•	 Farr Smith (CW, 2005) is a Copywriter at McKee Wallwork Cleveland.

•	 Courtney Bowling Spencer (CS, 2007) is a Strategic Planner at The Martin Agency. She and her hus-
band were married on December 30, 2007. Two of her bridesmaids were Brandcenter alums Kather-
ine Cabell (CBM, 2007) and Elizabeth Cleveland (CS, 2007) 

•	William Burks Spencer (CW, 2004) is a Copywriter at Wieden + Kennedy in London.

•	 Randi  Phelps Strand (AD, 2001) works at Night of Mystery.

•	 Ryan Stotts (AD, 2005) is an Art Director at Cramer-Krasselt in Chicago. He was previously an Art Di-
rector at Fort Franklin in Boston. 

•	 Ailee Tempest (CW 2004) is working on Kodak at Ogilvy Durham by day and training for the Avon 
Walk for Breast Cancer by night. She has committed to raising at least $1800 to participate in the 
2-day event in October in Charlotte. Donations can be made to help her reach her goal at http://walk.
avonfoundation.org. You can also reach Ailee at thecreativegoddess@yahoo.com for more info or 
even if you just want to share a story of a loved one battling breast cancer.

•	 Stacy Thomas (ST, 2001) is the Qualitative Research Director at Teen Research Unlimited (TRU). She 
was previously a Planning Director at Element 79. Stacy and her boyfriend Andrew got engaged last 
Thanksgiving and are planning to get married in 2008.

•	 Chris Thompson (CW, 2001) is an ACD/Copywriter at DDB Chicago.

•	 Rad Tollett (CS, 2002) left GSD&M and is now a Senior Strategic Planner at The Martin Agency. He 
works on GEICO, Discover Card, and X Games. 

•	 Greg Welch (AD, 2004) is an Art Director at Strategic America in Des Moines, IA.

•	 Pooja Wadhawan (AD, 2004) is an Art Director at Draft FCB in San Francisco. 

•	 Meranne Whitney (ST, 2007) is a Strategic Planner at Lowe NYC.

•	Mike Williams (CW, 2000) is a Copywriter at Commonground in Chicago.

•	 Jim Robbins (CW, 2007) and Ryan Holland (AD, 2007) just finished a campaign for Bloom’s new 
blueberry muffin tops (no really, that’s the product) on a $10K budget. They created an almost 360 
degree campaign centered around angry, recently-laid-off muffin BOTTOMS.  It includes live pro-
tests, a website (CRUMBWorldwide.org), a myspace page, defaced billboards, and several You-
Tube videos.

VCU Brandcenter is the graduate program in advertising at the School of Mass Communications, Virginia Commonwealth University.


