
Breaking News
Brandcenter Fall Events
This fall, Brandcenter students have had exposure to a lot of exciting advertising phenomena (and a little 
bit of swine flu). Friday Forum kicked off the year with The Martin Agency team that created WeChooseT-
heMoon.org, the acclaimed JFK Library website commemorating the 40th Anniversary of Apollo 11’s lunar 
landing. Since then the students have heard from Marc Shillum, Director of Brand Design at R/GA; Duff 
Stewart, President & CEO of GSD&M Idea City; Jim Othmer, author of ADLAND (which has a whole chapter 
about the Brandcenter); Michael Roth, CEO of Interpublic (which donated $1MM Brandcenter); and Mark - 
Hans Richer, CMO, The Harley Davidson Motor Company.

A few weeks ago, the students also got a special visit from Sir Ken 
Robinson, an internationally recognized leader in the development of 
creativity, innovation and human resources (and Brandcenter Advisory 
Board member). He talked about some of the things in his new book 
called The Element: How finding your passion changes everything. He 
was inspiring, provocative and hilarious. The students are still talking 
about his visit.

The Brandcenter students enjoyed a special screening of Art & Copy, 
a documentary by Doug Pray on Friday, Oct. 23 at the Byrd Theater in 
Carytown. As you probably have heard, Art & Copy is an in-depth look 
at some of the most influential advertising campaigns of all time and 

the brilliant minds behind them. It features people like Mary Wells, Dan Wieden, Lee Clow, Cliff Freeman, 
Hal Riney, among others... people who’ve profoundly impacted our culture, yet are virtually unknown out-
side our industry. Thanks to The Martin Agency for helping us bring this Sundance film to Richmond for an 
exclusive showing.

Watching the AICP Show at the Byrd Theater has become an annual tradition for VCU Brandcenter students, 
and it will continue this November. We are thrilled that Matt Miller, President of the Association of Indepen-
dent Commercial Producers and VCU Brandcenter board member, is bringing the AICP Show back to Rich-
mond so the Brandcenter students and the Richmond creative community can enjoy the year’s best com-
mercial work. 

What makes the AICP show even more meaningful for the Brandcenter is that Matt Miller gives Brandcenter 
students the opportunity to create the AICP Show call for entries campaign every year. Last year’s campaign 
was featured on adcritic’s best work section, so keep an eye out for what this year’s team comes up with!

Introducing Brandcentral
Brandcentral is the new student government organization formed late last year by a team of students who 
saw a need to promote greater student involvement in their time at the Brandcenter and raise the bar for 
future classes. Our goals are to inspire leadership, responsibility, and accountability among the student 
body; use student organization status to help fund student events; foster open forums between faculty and 
students to exchange ideas, opinions, and opportunities; and promote school spirit, alumni involvement 
and industry pride.

Each track has two representatives, with a grand total of 20 members. We’ve created a plethora of subcom-
mittees to help us reach our goals. So far this year we’ve made a number of accomplishments. We orga-
nized a Field Day event to welcome the new first years; planned a talent show for November; arranged 
school-wide social hours; and implemented a Sunday-night cleaning crew to tidy up after those marathon 
Brandcenter weekends. We’re working on a student website to give the real world a glimpse of what hap-
pens here. It will be a living, breathing site which will showcase work and highlight what’s going on in the 
Brandcenter walls. Look for it by the beginning of next year. 

Brandcenter welcomes the Class of 2011
At this year’s new student orientation on August 18th, we wel-
comed our largest incoming class to date, including 23 art directors, 
20 creative brand managers, 20 communications strategists, 
21 creative technologists and 23 copywriters. Here’s a little bit 
about them.

          • 23% minorities
          • 10% international
          • 45% female
          • 68% from out-of-state
          • average age = 25 

The incoming class has a varied background in terms of under-
grad majors. In addition to advertising, communications and 
marketing, our first years have backgrounds in architecture, art/
visual arts/studio art, biology, biomedical engineering, business/
economics, digital media arts, English, fashion, film & media, 
German, government/political science, history, industrial design, 
information design and corporate communications, journalism, 
music, psychology, PR, sociology/anthropology, and Spanish. 

After a full day of Brandcenter and VCU speakers, the new class 
met their 2nd year peers and the Brandcenter faculty & staff at 
Mulligan’s in the fan. The heat on the rooftop deck caused the 
cheese tray to melt but the drinks were cold. 

Three days after orientation, Brandcentral, the new student-run organization, hosted the first annual Field 
Day at the Brandcenter. The rain didn’t impede this monumental event which pitted first year students 
against 2nd year students, faculty and staff. Events included foosball, ping pong, volleyball, badminton, 
cornhole, and ladder golf. 

New Donations and Scholarships 
On April 6, 2009, the VCU Brandcenter honored Edward N. Ney 
as the first member of the VCU Brandcenter “Wall of Fame.” The 
wall honors advertising icons, and we commemorated this event 
with a dedication ceremony and unveiling of a plaque. This was 
made possible by a fundraising initiative led by Brandcenter Board 
member and CEO of grandparents.com, Jerry Shereshewsky. He 
received donations from many Y&R alumni and Young & Rubi-
cam Brands and raised $50,000 to endow this fund. In addition to 
faculty, staff and students, Peter Stringham, Chairman & CEO of 
Young & Rubicam Brands was in attendance, as well as Nick Rudd, 
the first Chief Information Officer for Y&R. 

Scholarships for student support remain one of the Brandcenter’s top priorities. These funds allow our tal-
ented students to pursue their career ambitions with less of a financial debt burden. Over 50 scholarships 
are available each year and the application competition is fierce. This year we are fortunate to have merited 
the kindness and support of the following NEW scholarship donors: Canoe Ventures, Y&R, Google, Henry 
Wolf Estate, Brandcenter Faculty & Staff, Mark Avnet, Caley Cantrell, New York Ad Club and Glenn Duncan 
(CS, 2006). Thanks for your generosity! For more information about how you can make a gift to the Brand-
center, please contact Beth Harrington at (804) 827-8868 or eharrington@vcu.edu.
 

2009 Summer Executive Education Programs
The Brandcenter held two Executive Education Programs this summer, one in Account Leadership and the 
other in Digital Creative Direction. In June we held our first ever Account Leadership program designed 
for working account leaders. We had outstanding attendance from agencies such as Tribal DDB, Publicis 
New York, Crispin Porter + Bogusky, Ogilvy and LatinWorks. The workshops were led by Brandcenter board 
members, faculty, and industry leaders including Jeff Steinhour, Crispin, Porter + Bogusky; Kevin Kirksey, 
ESPN; Mike Boylson, JCPenney; and Nancy Hill, AAAA. 

In August we held a digitally-infused program for Creative Directors. This program was geared towards Cre-
ative Directors craving more Digital Leadership and Management skills. The program included attendees from 
agencies such as DDB Toronto, Saatchi X, MRM Worldwide, and many others. We hosted guest speakers such 
as Lisa Bennett, DDB West; Rick Webb, The Barbarian Group; Ji Lee, Google; and Jeri Ward, Audi. 

Both summer programs were incredibly successful and sold out quickly. In addition, we continue to host 
customized executive education programs for agencies and companies like Taxi, Wal-Mart, The Martin 
Agency, McCann, and MRM. If you’re interested in hearing more about the summer or customized execu-
tive education programs, please contact Megan Clifton (mclifton@vcu.edu).

College Recruiting
We have been ramping up our recruiting efforts in the tough economy. Last year, our professors and staff 
visited 50+ colleges, career fairs, and ad clubs across the country. In addition, several of our alums have 
augmented our recruiting efforts by visiting their alma maters. Please let us know if you would be willing 
to speak to your alma mater or a college near you on behalf of the Brandcenter. We would be happy to ship 
recruiting materials including a keynote presentation, recruiting video, alumni reel and SIXTY’s. Contact 
Katherine Keogh, kkeogh@vcu.edu.

Award Show Wrap-Up
The Brandcenter Classes of 2009 and 2010 closed awards show season with an impressive show-
ing again this year, culminating with a first place finish in the new portfolio school category of the 
O’Toole Awards for the school as a whole. In addition, Brandcenter students won awards in the fol-
lowing competitions: CMYK, D&AD, Richmond Show, CLIOs, One Show, London Film Festival, and 
Google Online Marketing Challenge.

Real World Projects: Audi, P&G, State of Virginia Board of Education
This past year there was no shortage of “real world projects,” in which Brandcenter students were briefed 
by real clients, devised strategies and executions and presented their work to the clients.

Audi
The Class of 2010 got their first taste of a real world project when 
their 2nd semester was dominated by a massive project for Audi 
that spanned three of their classes. The students’ presentations 
were well received by the client, who said “It was a wonderful ex-
perience this week, and I think I speak for all of us who came down 
when I say we thought the students’ work was phenomenal.”

The two winning teams were invited to Audi USA Headquarters in 
northern Virginia to present to Audi CMO Scott Keogh as well as 
Brandcenter alum and Audi brand manager at Venables Bell, Joe 
Quattrone (CBM, 2008). These teams were: Adam Wiese (CS, 2010), 
Joey Ianno (AD, 2010), Joe Hagel (CW, 2010), Sara Cobaugh (CS, 

2010), Jarrod Higgins (CT, 2010), Lauren Perlow (AD, 2010), Laura Fallon (AD, 2010); and Alexander Ridore 
(CT, 2010), Gloria Omaswa (CS, 2010), Joyce Kuan (AD, 2010), Kat Ford (AD, 2010), Mike Nichols (CW, 2010), 
Oliver Adriance (CW, 2010), and Ryan Gallagher (CS, 2010).

P&G
Four Brandcenter students participated in P&G’s “Digital Future Workshop” last spring. Creative technology 
professor Mark Avnet and communications strategy professor Caley Cantrell mentored the team, which 
presented to P&G senior management on the future of audience engagement. The program organizer com-
mented, “The session was absolutely outstanding. My mind is already working on possible next engage-
ment points we can create with you around these scenarios and resulting strategies.”

State of Virginia Board of Education
Last spring, the first class of Creative Technology students at the 
Brandcenter were assigned a project by the Virginia Secretary of 
Technology to improve the math Standards of Learning scores for 
6th and 7th graders in Virginia using mobile technology. Since each 
middle schooler would be given an iPod Touch in the coming school 
year, the three teams of Creative Technology students each created 
a mobile application for the iPod Touch that would challenge the 
student to hone their math skills. The teams came up with very dif-
ferent concepts, and each presented their work to their CT profes-
sors as well as the State of Virginia Board of Education.

Ed Ney Day - (from left to right) Peter Stringham, 
Ed Ney, Jerry Shereshewsky and Rick Boyko

Sir Ken Robinson
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Letter from the Director and Managing Director
Dear Brandcenter Alumni:

We hope you’ve had a great summer. It’s hard to believe we’re already mid-way through the fall semester. 
Kelly O’Keefe and I are excited to write to you from our new roles at the Brandcenter. On July 1st, Kelly 
took on the role of Managing Director, handling day-to-day operations of the school so that I can focus on 
industry outreach, development and recruitment of our students. 

To that end, I spent last spring traveling to 40+ agencies around the country explaining what the Brandcenter 
is doing to stay at the cutting edge of the industry and what sets our graduates apart from other job candi-
dates; and we have reason to believe that these efforts have paid off. Even in the tough economy, the class 
of 2009 has been doing well with their job searches. Already, 65% have landed jobs at great agencies and 
companies like Nike, Anthropologie, Google, BBDO, Goodby, Martin, Butler Shine, JWT, and 72 and Sunny, 
among many others. We’re proud of their success and look forward to their updates as our newest alums.

In fact, we are thrilled that the Class of 2009 has earned the Brandcenter its most recent accolade: the 2009 
4A’s O’Toole Award for Creative Excellence in the new portfolio school category. We are extremely proud 
of this award, as it is not based on one individual campaign or piece of work, but rather an entire body of 
work over the last year. 

The Brandcenter was presented the O’Toole Award on the first night of Advertising Week in New York this 
September, and the school continued its strong presence throughout the week. Kelly and I had a busy 
schedule hosting and attending industry events and meeting with board members to promote and raise 
funds for the school. The Brandcenter Alumni Event at JWT was definitely a highlight, and it was great to 
catch up with many of you there.

We hope you’ll enjoy reading what else is going on at the Brandcenter this fall, including welcoming the 
largest Brandcenter class ever. We’re always looking for more ways to stay connected with our alumni and 
hope you’ll seek the Brandcenter out on Facebook and Twitter. It’s exciting to hear what new and interest-
ing things you are up to, so please keep in touch!

Best, Rick Boyko / Director + Kelly O’Keefe / Managing Director

Hotline
•	 If you change jobs or addresses, please remember to let us know. Please e-mail the updated infor-

mation to asommardahl@vcu.edu.

•	 If you’d like your best work from 2009 to be included in the new VCU Brandcenter alumni reel, 
please mail a disk with the uncompressed quicktime file to Katherine Keogh at the VCU Brandcen-
ter, 103 S. Jefferson Street, Richmond, VA 23284. Or, you can send it via yousendit.com to Kath-
erine at kkeogh@vcu.edu. Please include your name, the agency name, and your role in the work 
(or a full list of credits.) We’d like to show the alumni reel on recruiting trips, on the Brandcenter 
media wall, and on the Brandcenter website.

•	 If you think your agency would like to be informed about Brandcenter interns and recruitment 
fairs, please e-mail asommardahl@vcu.edu and we’ll add them to our database.

•	 If your agency has any real world projects for the school, please e-mail rboyko@vcu.edu or 
asommardahl@vcu.edu. The students have recently worked on real world projects for The Boy 
Scouts of America, Martha Stewart Living Omnimedia, Google, the Business for Diplomatic Action 
and new business pitches for agencies. If you’re looking for some strategic and creative firepower, 
please let us know.

•	 Caley Cantrell, Head of the Communications Strategy track, has been working with her Communica-
tions Strategy students on conducting research to help agencies with new business pitches. The stu-
dents have worked on pitches for Team One and Cramer-Krasselt. If your agency could use the help of 
Brandcenter Communications Strategy students, please contact Caley Cantrell at cscantrell@vcu.edu.

60 Seconds 
Gregory Christensen / Senior Writer – Y&R Geneva / CW, 2000

What was your time like at the Adcenter?
I’m still really tight with friends from the Adcenter. I mean, it’s really cool be-
cause you know the names of people winning awards or being featured on 
websites, and I used to eat huevos rancheros with them at Kuba Kuba all the 
time. The network is definitely the best thing you get out of it.

How do you think the industry has changed since you’ve left the Adcenter? 
When I left the Adcenter, my book was all print. I thought my portfolio was 
stretching it because I opened with a poster. It’s like this big primordial soup 
of communication out there right now and people are coming out of port-
folio schools to work at traditional agencies or places like R/GA or Poke in 
London. There are a lot more options of places to work.

Did you always want to end up in Europe somewhere?
I actually wanted to go work in Asia. I had a great boss at Y&R and mentioned if anything ever came up, I’d 
like to go to Asia – Singapore, China – something different from western culture. They ended up calling for 
Switzerland first and I couldn’t pass it up. I checked out the place and it ended up being a good fit.

Do you still experience culture shock?
(Laughs) Yeah. You don’t expect culture shock but it still happens. But that’s part of why you do it – you 
come to have the crud scared out of you every time you leave the house. It’s not bad but very different 
from the US.

What differences do you see between advertising in the US vs. Europe? 
There are a lot of small nuances, which is the cool thing about being over here. Most agencies will operate 
in English because it’s the international business language. My copy will end up being translated into ev-
erything from Italian to Polish to Finnish. It’s funny to see the translations – they’ll usually butcher anything 
I write when they translate it back to English.
 
There are also laws that vary for different countries. We’re working on Alfa Romeo (an auto manufacturer) 
and they have this new engine that has more power. In Italy, you can legally say it has 35% more power but 
in Switzerland, you can only say it has 10% more power because of the different laws.
 
There are a lot of cultural differences on any given project. I have to be careful when I write. I always ask if 
the line is a play on words because those won’t translate correctly in every culture. It’s more about the idea 
and not being clever with words.

What’s the best thing about living in Europe?
We’re in the middle of everything. For instance, my mother-in-law came to visit, and my wife and I weren’t 
sure if we should bring her to Paris or Rome. It’s easy to get spoiled.

What was your transition like to Europe?
Geneva is an easy place to get around if you only want to speak English. It’s such an international city so 
everyone ends up speaking English. My French is not very good. When I speak French and they hear my 
accent, people will immediately switch to English.

Do you have any advice for people looking to intern or work overseas?
The education you’re getting at VCU is light years ahead of what’s going on in Switzerland, so you could 
probably land an internship here. But in this economy, they may not be willing to pay much. Contact as 
many people and as many agencies as you can. Hit every major city and be open to go to Barcelona or 
London. Consider everything. If you’re willing to go anywhere, contact recruiters or show them your work. 
My bet is that your work will be much better than most people’s out here. In terms of finding a job abroad 
I would find a headhunter, go to the cities on your own dime to look, or do what I did and join an agency 
with a global network. Y&R for instance has offices all over the place – it’s the benefit of being part of a 
global network.

Behind the Scenes
This fall, we have several new adjunct faculty members from the industry.

Eddie Wilson, founder of eddit Incorporated, teaches an Adaptive Experiences class to the second year Cre-
ative Technology students. With his company eddit, Wilson has worked with clients such as Discover Card, 
Disney, Marriott, National Geographic, Sesame Street, Time Magazine, USPS and many Virginia-based 
businesses. eddit is a local studio that focuses on consulting for the web, desktop and mobile applications.

Dennis Duffy is a seasoned marketing professional with 28 years of diverse experience in direct marketing, 
catalog/e-commerce marketing, customer loyalty, research, information technology, analytics and business 
operations. Dennis has worked in direct marketing agency environments and client-side environments in 
the consumer packaged goods category. Dennis teaches Advanced Brand Management to the second year 
Brand Managers. 

John Manley, Vice President and Group Planning Director of The Martin Agency, is teaching Strategies 
of Modern Media to the second year Strategy students. John recently moved to Richmond from Chicago 
where he worked for Starcom Media Vest on the P&G accounts. John worked on brands such as Tide, Gil-
lette, Tag, and Secret.
 

Follow the Brandcenter + our professors on Twitter:

Ahhhh at last, Brandcenter tweets. As fun as it is to poke fun at the newest social media account- it definite-
ly has proven its utility in its short existence. I’m Krystal Plomatos, a current Comm Strategist, and I’ll be 
manning the Brandcenter Twitter account: http://twitter.com/VCU_Brandcenter. Please follow us and I’d be 
happy to follow you and/or your agency. And I promise I will never refer to you as Brandcenter Tweeples 
or Twittersphere etc. I’ll be tweeting about events here in RVA to encourage us BC students to break away 
from the MacBooks, linking to students’ portfolios - (in the event you want to scout out potential hires...) 
and keeping all friends of the BC posted on who’s accomplishing what. You can reach me at krystal.ploma-
tos@gmail.com if you have any awards you’ve won, speeches you’re about to give or articles that have 
quoted you, or if you’d like me to link to work your agency is producing. 

Better yet- if you’re creating things outside of agency work that you’d like me to share- I’d love to have as 
many links to inspiration // creativity // aka the Fenske way of experiencing the world as much as possible. 
You let me know- we love to talk up our alum. Many thanks and best wishes from the 804. 

VCU_Brandcenter           mavnet           CaleyCantrell
Coughter                         kellyokeefe

VCU Brandcenter is the graduate program in advertising at the School of Mass Communications, Virginia Commonwealth University.

Who? What? When?
•	 Imdan Achda (AD, 2000) is a Creative Director at Saatchi & Saatchi Jakarta.

•	 Ben Alter (CS, 2009) and other Brandcenter grads have started an open source blog called “Yellow 
Triangle.” It’s essentially an open source blog that allows people to post interesting articles, links, 
videos, and pictures as they find them online. Ben created it as a way for all of us keep up with all 
the interesting quips of knowledge that are passed around at school. Check it out….The domain 
name is yellowtriangle.tumblr.com. The email address to sign in is yellowtri@gmail.com. The pass-
word to sign in is brandcenter.

•	 Courtney Anthony (CBM, 2009) is the Advertising Coordinator for the Chicago White Sox.

•	 Andrew Aquino (CS, 2007) is a Freelance Strategist at AKQA in NYC.

•	 Danielle Baukh (CBM, 2008) is a Planner at Berlin Cameron in NYC working on Comcast Business 
Class, Belvedere, and Wyndham Hotels (HoJo/Super8).

•	 Johanna Beyenbach (CS, 2006) is a Strategist at Undercurrent in NYC.

•	 Eric Boyd (CW, 2006) is a Copywriter at Goodby, Silverstein & Partners.

•	 Lauren Felton Boynton (AD, 2004) is the Marketing and Communications Manager at the Greater 
Richmond Chamber of Commerce.

•	 Amanda Burgan (CW, 2009) and Julia Melograna (AD, 2009) are freelancing at Wieden + Kennedy NYC.

•	 David Byrd (AD, 2008) is an Art Director at TDA in Boulder, CO.

•	 Candice Anderson Conner (AD, 2008) continues her theater work in Chicago and runs Oomphotog-
raphy.com, a headshot company, with her husband Logan.

•	 Casey Conway (CS, 2004) is a Senior Account Planner at Ogilvy Chicago.

•	Ravi Costa (CW, 2002) spent the summer walking across 
Europe from the North Sea to the Mediterranean. Check out 
his blog: bellyhappyravi.typepad.com.

•	Jared Creason (CW, 2007) is a Copywriter at Saatchi in NYC.

•	Marc D’Avignon (CW, 2005), Lee Jennings (AD, 2005), and 
James Moslander (AD, 2004) won an Emmy for Outstanding 
Commercial their animated Coca-Cola spot called “Heist.” 
Check it out here http://blog.wk.com/2009/09/a.html.

•	 EB Davis (AD, 2008) is a Copywriter/Designer at GMMB in Washington, DC. 

•	 Nate De Leon (CW, 2007) and his partner won the Optimus One Shot competition with their com-
mercial, “Done.” It just won an Emmy. Check it out at http://www.facebook.com/note.php?note_
id=159981232842&ref=mf

•	 Sruti Dhulipala (CBM, 2008) is a Sales Planner at The Digital Broadcasting Group. She and Kumar 
Kanagasabapathy (CS, 2006) are getting married in India in November.

•	 Jake Dubs (CW, 2009) is a Copywriter at 72 and Sunny. He recently won the grand prize at the Olives 
Radio Copywriting Awards (http://www.theolivesawards.com)

•	Allison Stanton Duffee (CS, 2001) and her husband Tim 
welcomed their son, Benjamin Markham Duffee on Septem-
ber 18, 2009.

•	Jordan Eakin (AD, 2006) is a Senior Art Director at Ogilvy 
in Durham.

•	Rachel Scott Everett (AD, 2001) is a Senior Art Director at 
Cramer-Krasselt in New York.

•	Katherine Ward Forbes (CBM, 2008) is Marketing Manager 
at SOAPnet in Los Angeles.

•	 Jerry Hoak (AD, 2005) is an Art Director at Taxi NY.

•	 Josh Kobrin (AD, 2008) is a Copywriter at TDA in Boulder, CO.

•	 Karen Land (AD, 2008) is a Junior Art Director at Goodby, Silverstein & Partners. She and her part-
ner won the Cannes Young Lions print competition for the U.S. and traveled to Cannes to compete 
for a Lion. 

•	 Brooke-Lynn Luat (CS, 2004) is a Senior Planner at Wieden + Kennedy in Portland.

•	 Harrison Luongtran (AD, 2007) is a Copywriter at Crispin, Porter + Bogusky.

•	 James Moslander (AD, 2004) is an Art Director at Wieden + Kennedy in Portland. He helped develop 
the Nike/Livestrong “chalkbot” that let people from anywhere in the world chalk messages of inspi-
ration, hope, and encouragement directly on the course of the Tour de France.

•	 Tom Naughton (CS, 2006) is a Planner at Fallon.

•	Diana Tung Ojibway (AD, 2002) and her husband Danny had a little boy, 
Manning Cheng-Jie Ojibway on August 7, 2009.

•	Kate Rogers (CBM, 2008) and her husband Hunt had a little boy, David 
Hunt Rogers III (aka “Trey”) on June 23, 2009. 

•	Jon Randazzo (AD, 2003) was named one of Creativity’s “Young Creatives 
to Know.”

•	Lindsey Randolph (CS, 2004) is a Senior Brand Strategist at Kirshenbaum 
Bond Senecal + Partners.

•	Jonathan Rosen (AD, 1999) is Co-Founder and Film Director for Lucky Viral 
Branded Content in Brooklyn, NY. Lucky is a hybrid-half agency/half produc-
tion company at the center of the converging worlds of ideas, production, 
and new media. The company writes, produces, and directs viral branded 
films and branded content. Check out their work at www.luckyny.com/vip

•	Subodh Samudre (AD, 2006) married Jenni-
fer Hays on May 17, 2009. He is an Art Director 
at JWT and recently produced a campaign for 
Trident gum. 

•	 Carly Shearer (CW, 2009) is a Copywriter at McKee Wallwork Cleveland.

•	 Ashley Miles Shoval (CS, 1999) is the Creative Manager at TBWA/Chiat/
Day in NYC.

•	 Jason Smith (AD, 2001) is an ACD at FP7 McCann in Algieria.

•	 David Southerland (AD, 2008) is working at Camp Victory in Kuwait as 
a private contractor for the Department of Defense in the administra-
tion that is in charge of the rehabilitation and release of detainees into 
the Iraqi population.

•	 Beth Stone (CS, 2008) is a Strategist and Partnership Designer at 
GOOD magazine. She recently worked on a spot for Starbucks, which 
was featured on their homepage. 

•	 Jose Teran (AD, 2009) and his wife Myrna had a son, Juan Pablo Teran 
Bravo, on November 3, 2009.

•	 Brian Thibodeau (AD, 2008) and his wife Ashley had a little girl, Amelie 
Elizabeth Thibodeau, on October 17	, 2009.

•	 Manasi Trivedi (CS, 2007) is a Digital Planner at Modea in Blacksburg, 
VA. She’s also been a featured columnist on www.talentzoo.com.

•	 Carmen Velasquez (CBM, 2008) recently left Nike for a position as an 
Associate Marketing Manager at The Honest Kitchen, a natural pet 
food company in San Diego, CA.

•	 Barrie Leimer Wilhelmi (CS, 2006) is a Brand Strategist at BBMG in Manhattan.

•	 Brandon Willingham (CW, 2007) is a Copywriter at McKinney. He helped create Re:cycled Tweets, an 
effort to save the planet and cyberspace one tweet at a time. You can recycle all the boring tweets 
polluting your Twitter feed with Re:cycled Tweets. For every boring tweet you recycle, McKinney will 
donate a penny to gettrashed.org, a non-profit organization working to empower youth to make a 
positive difference in their communities and beyond. Check out the story at:  http://www.cnn.com/
video/#/video/tech/2009/10/30/dcl.ritz.tweet.recycling.cnn.

•	 Lindsay Wilson (CW, 2006) is a Copywriter at Hawkeye in Dallas, TX.

•	 Lauren Weinblatt (AD, 2005) and Joel Gryniewski (CW, 2005) have started their own greeting card 
company called Old Tom Foolery, “unsappy, unscrappy letterpress greetings.” Check out their site at 
www.oldtomfoolery.com.

•	Katherine Wintsch (CS, 2001) and her husband Richard welcomed a son, 
Alex Wintsch on May 26, 2009.

We also want to say a special thank you to Kyle Wai Lin (AD, 2009), Shame-
ka Brown Barbosa (CW, 1999), and Les Green (CBM, 2009) who spoke at 
the Advertising Futures event during Advertising Week in NYC. Rick Boyko 
moderated a panel discussion in which Kyle, Shameka, and Les shared their 
backgrounds and experiences in an effort to persuade high school students 
to pursue advertising as a career.
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