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Letter from the Director
Dear Alumni,

I hope this newsletter finds you well.

The alumni event in San Francisco on February 5th was a huge hit and I’m glad I got to see so many of you.  
In these difficult times, it is even more important to stay connected with the growing Brandcenter network, 
and I look forward to planning alumni events in more cities in the future.  I hope you’ll also join the Brand-
center alumni Facebook group so you can keep up with each other and see job postings.  Email Ashley if 
you have trouble joining (asommardahl@vcu.edu).

The second year students are gearing up for life after the Brandcenter, and I am excited to be traveling 
to some different agencies to show what kind of work they are doing and how they’re prepared to tackle 
the changes facing the industry today.  In this newsletter, you’ll see some of their work being featured in 
CMYK, AdAge and Creativity online.  

The first year class has already begun making its mark, with one Business of Branding team taking second 
place in the Innovation Challenge MBA competition where they competed against some of the strongest 
MBA programs in the world. The new Creative Technology track is off to a great start as well, and they’re be-
ing snatched up by agencies and companies for summer internships.

All the students had the opportunity to participate in Google Campus Day, powered by The Martin Agency, 
in January. They learned about Google offerings from the Googlers and had the chance to try out Google 
products at several kiosks around the Brandcenter Lecture Hall.

The Brandcenter is looking forward to offering three executive education programs this year:  Account 
Management Leadership in June, Management Training for Creative Directors (in a Digital World) in Au-
gust, and Creative Brand Management in October.  I hope some of you might be interested or will encour-
age your agencies and companies to participate.  Also remember that our summer internship program is 
coming up, and our recruiter session will be held April 22nd and 23rd.  We’d love to have your agencies and 
companies participate in both.

Finally, as many of you know starting in July, I will be focusing more of my time on industry outreach, 
development and recruitment. Kelly O’Keefe, who has been a board member, professor, and Director of 
Executive Education, will become the Managing Director of the Brandcenter and will take on day-to-day 
operations of the program. (Read more about it in the Breaking News section.)

As always, please keep us updated with your job changes, accomplishments and what’s going on in your 
lives.  It’s great to hear how our alumni are doing.

Best, Rick Boyko / Director

Hotline
•	 If you change jobs or addresses, please remember to let us know. Please e-mail the updated infor-

mation to asommardahl@vcu.edu.

•	 Please keep us posted on new work you’ve produced. We like to share that information with our 
current and prospective students.

•	 If you think your agency would like to be informed about Brandcenter interns and recruitment 
fairs, please e-mail asommardahl@vcu.edu and we’ll add them to our database.

•	 If your agency has any real world projects for the school, please e-mail rboyko@vcu.edu or 
asommardahl@vcu.edu. The students have recently worked on real world projects for The Boy 
Scouts of America, Martha Stewart Living Omnimedia, Google, the Business for Diplomatic Action 
and new business pitches for agencies. If you’re looking for some strategic and creative firepower, 
please let us know.

•	 Caley Cantrell, Head of the Communications Strategy track, has been working with her Communica-
tions Strategy students on conducting research to help agencies with new business pitches. The stu-
dents have worked on pitches for Team One and Cramer-Krasselt. If your agency could use the help of 
Brandcenter Communications Strategy students, please contact Caley Cantrell at cscantrell@vcu.edu.

60 Seconds 
Michael Wright / Creative Director – Modernista! / AD, 1998

You were in the first class to graduate from the Adcenter 10 years ago. 
What are the biggest changes you’ve witnessed in the industry over the 
past 10 years?
First off, Thank you. And let me give a shout out to the “old school” - Jerry, 
Coz, Jelly, Diane, Tim and Roger. And the great Catherine Curran.

Wow! I’ve been at this for 10 years. I still feel like I don’t know enough.

Regarding the biggest changes in the industry, here goes: I’ll start with 
shrinking budgets. Less risk taking. And, there is much more emphasis on 
collaboration. Campaign integration and new media are becoming more sig-
nificant. But, I have to admit through all the hype of new media, I still think a 
good idea executed in traditional media is as powerful as it ever was. At the 
moment, I think our industry is experiencing a shortage of good ideas. The 
creative people need to take this business back.

Of the work you’ve done, what are you most proud of? Why? 
I wouldn’t say it’s that black and white. Rather I’m proud of parts of all my work. I think that is the key to 
this business. I think you have to be able to find something about a project that you can make your best, or 
bring yourself to. Definitely, try to own it, but at times there are compromises to be made throughout the 
process. You’re going to win some, and lose some, but if you keep trying to push good work through, in the 
end you will prevail. If you are forced to execute a crappy ad, try and make the design amazing, the writing 
interesting, the typography unique, or take advantage of a new production technique. Just put yourself in 
a situation where you’ll learn something new and build your craft. For instance, during a NASCAR project, 
the budget got cut significantly, and we could no longer afford a director, so I got the opportunity to step 
up and direct. It turned out to be valuable experience.

What is it like working at Modernista!? How is it different from other places you’ve worked? 
Modernista! is an open mind. There is a strong belief here that advertising is more of an art than a science. 
A 12-foot sculpture of an owl is directly behind my desk. How great is that! It speaks to the solidarity of the 
place, and the notion that we’re all here to make work with flavor that is unconventional and memorable. 
It’s also remarkably integrated - Interactive, Planning, Creative, Media actually work together. It’s not just 
lip service. I came over from The Martin Agency, and to me another difference is in agency size. So, I’d say 
there are fewer layers here, and the creative process is shortened. But, don’t let size fool you, M! competes 
against the best. There is a bit more chaos in the hallways here as well, but it’s the good kind of chaos. I 
also think The Martin Agency and Modernista! have quite a lot in common. For instance, both companies 
believe in strong ideas, great executions of those ideas, and both are stocked with amazingly talented 
people. But, I could have never made it to Modernista! without the thorough preparation and solid training 
that I received at Martin. I’m grateful for that.

What do you do when you’re stumped? What do you do for inspiration?
I end up cooking! Inspiration starts with conversation. I strive for openness. I also seek out the places peo-
ple don’t want to go to. Like the so called less desirable neighborhoods in the Boston area. You can learn a 
lot there.

What’s the one thing you never did while at the Adcenter that you wish you had? 
I should have shut my mouth and listened more. 

What advice do you have for current students?
Remain open. Humble yourself. Realize that you don’t have all the answers. Make stuff outside of advertis-
ing. Listen. Then realize that you do have all the answers. Rock it! Remember to continue to be a student af-
ter you graduate. Make sure that you do your research about the people in an agency, and seek out a great 
partner, don’t leave it to chance. And above all, don’t be rude. 

If you weren’t in advertising, what would you be doing?
I’d love to be a Football (soccer) manager.

What’s your favorite ad campaign of all time?
I want my MTV. Obama “Change” is a close second.

VCU Brandcenter is the graduate program in advertising at the School of Mass Communications, Virginia Commonwealth University.

Breaking News
VCU Brandcenter adds Kelly O’Keefe to Leadership Team
This March, the Brandcenter was thrilled to announce the addition of 
Kelly O’Keefe to its leadership team. Kelly will assume the role of Manag-
ing Director on July 1st, 2009, working closely with Brandcenter Director 
Rick Boyko.  After being an original Brandcenter board member, profes-
sor, and director of the Brandcenter executive education program, Kelly 
will take on management of day-to-day operations, allowing Rick to focus 
more of his time on industry outreach, development and recruitment.  
Kelly is a highly regarded new media and branding entrepreneur who has 
most recently served as president of O’Keefe Brands, a brand strategy 
firm that has worked with such clients as ESPN, Hamilton Beach, Sesame 
Street and the NAB.

“Over the past five years, we’ve grown our enrollment, added faculty, 
added two tracks, evolved the curriculum, launched an executive educa-
tion program, moved into a new building, changed the school’s name 
and expanded our industry outreach,” Rick said. “It is necessary that we 
fortify our leadership team to help stay in front of the opportunities and 
changes.”  Congratulations to Kelly on his new position!

Awards Season Heats Up
Award Show season is just getting underway, but 
the Brandcenter students have already received 
many accolades for their work last semester.  Sec-
ond year art director Gong Liu’s campaign for Co-
rona was selected for publication in CMYK #43.

The Brandcenter first year team of Lauren Gwaley, 
AD; Rachel Stallworth, CS; Jarrod Higgins, CT; and 
Heather Ryder, CW took second place in the Inno-
vation Challenge competition, besting MBA teams 
from The Australian Graduate School of Manage-
ment, Chinese University of Hong Kong, Manchester 
Business School, University of California at Davis, 
University of Virginia (Darden), and University of 
Washington. Brandcenter students work on the In-
novation Challenge competition as part of Professor 
Don Just’s Business of Branding course. It is a global 
competition in which business programs compete 
for the title of “Most Innovative MBA School.” This 
year, 264 teams from 55 business schools in 48 coun-
tries competed in the competition. While our team 
did not get the first prize, the judges created, for the 
first time ever, a special second place prize because 
they felt our team had the most innovative solutions 
to the client’s business problem. We’re very proud of 
the success Don and his students have achieved, and 
we expect to win the competition next year.

We’re very excited that the campaign for the AICP 
Show created by Brandcenter second year team of 
Raquel Giminez, AD; Chuck McQuilkin, AD;  Holly 
Hessler, CW; and Tristan Smith, CW, was a huge suc-
cess.  The print ads were released in AdAge, SHOOT 
and Creativity January.  Check out their microsite, 
http://www.wtfass.tv/, featuring WTF & Associates 
below.  The campaign has been featured on Creativ-
ity-Online/Adcritic, SHOOT, Adrants and the Barbar-
ian Group blog, and keep an eye out for it in Com-
munication Arts this month!

Second year students , Joey Camire, CS; Tatiana Peck, CS; Charles Hodges, CW; Ben Cheney, CS; Jessica 
Barrera, CS;  Akil Gibbs, CS; Alex Aloise, CS; and Kris Kennedy, CW created a film which made it to the 
finals of The National Film Challenge. Their film, “Pockets Full of Love” was selected as a finalist out of 
300 entries.

Creative Technology Student Website and Podcast 
Still wondering what exactly the Creative Technology track is? Three students in the Brandcenter’s new 
Creative Technology track, Jarrod Higgins, Drew Dayberry, and Don Sticksel, have been recording an audio 
podcast throughout the semester that will help answer that question.  They’ve traveled to interactive agen-
cies in New York, interviewed advertising professionals, and attended conferences to find material and 
insights for their show.  The website and podcast will cover such topics as interactive advertising, “new me-
dia” (they just call it media), social interaction (and how the internet changes the meaning of that phrase), 
cool agencies, not-cool agencies, new technologies, conferences, interviews, and more.  Their group blog 
website is currently under construction, and the podcast will be available soon as supporting content.  You 
can take a sneak peak here: http://www.dinosaurkillers.com/.
 

Brandcenter Summer Internship Program and Recruiter Session in April
Brandcenter first years are about to enter the frenzy of the summer internship application process. If your 
agency or company needs some fresh talent this summer, contact Ashley Sommardahl at asommardahl@
vcu.edu.  We have students in art direction, copywriting, communications strategy, creative brand manage-
ment and creative technology who are raring to go.  

We decided to move the Brandcenter Recruiter Session up to April 22 and 23 this year in an effort to help 
Brandcenter graduating students beat the other schools to the punch.  Please email Ashley Sommardahl or 
Katherine Keogh at asommardahl@vcu.edu or kkeogh@vcu.edu if you’d like to attend and have the chance 
to review work and interview the next crop of Brandcenter grads.  

Alumni Event in San Francisco
Butler, Shine, Stern & Partners sponsored the VCU Brandcenter Alumni Event at Thirsty Bear in San Fran-
cisco on February 5th. It was great to catch up with so many alums.  Thank you to Claire Chen-Carter (AD, 
2000) for taking the pics below.

 

VCU Brandcenter Alumni Group on Facebook
Please make sure to join the VCU Brandcenter Alumni Group on Facebook.  It’s a closed group for 
alums only. We already have 300+ members. It’s a great place to network w/ alums, share work, and 
view job postings.

Recruiting at Your Alma Maters or Other Universities
The Brandcenter is stepping up its recruiting efforts this year with Rick and the faculty all making trips to 
colleges and universities around the country.   If any of you would like to recruit for the Brandcenter by 
speaking at your alma mater or a university in your area, please let Katherine Keogh know at kkeogh@vcu.
edu.  We’ll be happy to send you some recruiting materials and SIXTY magazines to pass out.  

Three Brandcenter Alumni invited to participate 
in the Spring Friday Forum
In addition to speakers like Jerry Shereshewsky, 
Wendy MacNaughton, Patrick Sarkissian, Do-
menico Vitale and Gareth Kay, the Brandcenter 
has lined up three alumni to speak to the Brand-
center students as part of the VCU Brandcenter 
Friday Forum speaker series.  First up was Todd 
Lamb (AD, 2000) who spoke about the relevance 
of humor in communications in his presenta-
tion “The Importance of Making Shit.”  Next the 
Brandcenter hosted Forrest Boleyn (CW, 2008), 
one of the creators of the website palinaspresi-
dent.com, which became a huge viral hit this 
election season.  Then Katie Schaefer, (AD, 2001) 
will come share her experiences as the district 
visual manager of six Anthropologie stores in 
the Southeast. The Brandcenter students find 
alumni to be some of the most engaging speak-
ers and are always excited to hear what they are 
doing now.

Google Campus@VCU Brandcenter
On January 30th Google Campus visited the Brandcenter. Using product demonstrations, students were 
able to explore Google products via a guided tour. Googlers were on hand to answer questions and pro-
vide live examples of how the products work. Some demonstrations included Google Maps & Google 
Earth, You Tube, Google Mobile, Google Trends, Rich Media, and Social Media. 

Following the guided tour, Robert Wong, Executive Creative Director of Google Creative Lab, spoke to over 
200 students, faculty, Martin employees and fellow Googlers. After Wong’s presentation, participants from 
Google, The Martin Agency, and the Brandcenter participated in Idea Jam Sessions to help solve specific 
marketing objectives for clients such as Hanes, Geico, and UPS. 

We would like to thank Google and The Martin Agency for their participation and hard work to make this 
event a great success.

Brandcenter Alliance Fuels Next Generation of Radio Ads
The Radio Advertising Bureau, an organization that aims to organize 
and improve sales and marketing in the radio industry, has pledged 
$250,000 over the next five years to fund a new curriculum in radio 
advertising at the Brandcenter. The new curriculum at the VCU Brand-
center will introduce students to the advantages of radio advertis-
ing and will foster the creative thinking that should help them create 
more imaginative and effective ads as professionals.

About the partnership, Jeff Haley, CEO of the RAB, said  “VCU stands 
clearly at the forefront as one of the best portfolio schools in the 
country. They’re focused on doing real work and have one of the best 
breed of creative staff on faculty. It’s really unique. We recognized that 
and wanted to take advantage of it.”

Executive Education Summer 2009
In response to demand from advertising professionals and brand managers, the Brandcenter will host 
three Executive Education programs. Please contact Megan Clifton with any questions at mclifton@vcu.edu 
or (804) 828.8384.

Account Management Leadership, June 1-5
In partnership with the AAAA, the Brandcenter has developed this program to fortify individual skills, while 
establishing best practices for the field. This program provides account managers intensive, hands-on train-
ing in topics like bringing out the best in creatives, understanding the client mindset and managing teams. 
The program also includes intensive one-on-one training in presentation skills with workshops on non-tra-
ditional media and leading the client in new directions. 

 
Management Training for Creative Directors (In a Digital World), August 10-14
An intense training program covering all the major skills that go into leading a strong creative department 
in an increasingly digital world: evaluating and recruiting talent, integrating consumer touch points, selling 
through great ideas, budgeting responsibly, understanding social networks, becoming a strong member of 
the agency management team, understanding the changing media landscape, planning your career, and 
other subjects. 

Creative Brand Management, October 12-16
Creativity is no longer just an embellishment to brand management; it has become a strategic imperative – 
a core driver of differentiation in a crowded marketplace. This is a rigorous program where corporate brand 
managers and agency executives interact directly with industry leaders who are defining the evolution of 
brand management. Attendees will learn to harness the power of creativity, while embracing changes to 
the way we engage audiences and build meaningful brands. 

Behind the Scenes
Karen Berndt and her husband 
Lawrence welcomed Charles Heiker 
Berndt on February 1st. Charles 
was 7 pounds, 9 ounces and 20.5 
inches long.

Charles Heiker Berndt

Innovation Challenge Team

AICP work

Jeff Haley & Rick Boyko

Who? What? When?
•	Raqib Ali Sheikh (CS, 2006) is a Brand Planner at Arnold DC.

•	 Carrie Ammermann (AD, 2007) is an Art Director at Butler, Shine, Stern & Partners. 

•	 Candice Anderson (AD, 2008) married Logan Conner on October 2, 2008 at Maymont Park in           
Richmond, VA.

•	 Hunter Butler (CS, 1999) is engaged to Adam Paterson of Austin, TX. Adam proposed on Parrot Cay, 
Turks and Caicos. They’re getting married on May 24, 2009 in Austin, TX. Hunter runs a great travel 
site called blueescapes.com. Conde Nast Traveler magazine named her Best Villa Agent for the Brit-
ish Virgin Islands for the second year in a row. If you’re looking to get away, check out blueescapes.
com and contact Hunter (hunter@blueescapes.com).

•	 Luis Carranza (CBM, 2008) is a Strategist at Iris Digital in London. He has been using ONLY social 
media to promote the “Kiss The Cup” competition for Sony Ericsson. The FIFA World Cup trophy 
will be in London for a few hours on April 1st and the Kiss the Cup competition involves 25 fans 
pressing their lips to a World Cup structure for as long as they can. The last 3 fans to keep their 
lips on the structure will win a phone and tickets to the Sony Ericsson VIP Party. Check out this ar-
ticle where he talks about the advantages and disadvantages of his “social media only” strategy.                       
www.brandrepublic.com/News/894147/Iris-Digital-tries-no-advertising-conversation-only-strategy/

•	 Zhanna Chausovskaya (AD, 2007) and Nicole Przybojewski (CW, 2006) won Adweek’s “Ad of the 
day” for their Olympus print ad.

•	 Casey Conway (CS, 2004) is a Senior Planner at ML Rogers in NYC.

•	Mike Cox (CS, 2005) is a Strategic Planner at The Martin Agency.

•	 Garuav De (CW, 2008) is a copywriter at 22squared in Atlanta.

•	 Nate De Leon (CW, 2007) and his partner won the Optimus’ ONE Shot competition, which asked Chi-
cago creatives to come up with a concept that conveyed the feeling of being “finished.” Check out 
the work at this link….http://www.boardsmag.com/screeningroom/commercials/7066/.

•	 Brian Feeney (AD, 2007) is an Art Director at KG Partners in Portland, Maine.

•	 Kasey Foster (CW, 2008) is a Copywriter at Wieden + Kennedy in NYC.

•	 Tomoko Izumoto (AD, 2007) is an Art Director at Tribal DDB. Check out the survey she created to pro-
mote the Clio Awards. http://www.clio50.com.

•	 Tim Gordon (CW, 2008) is a Copywriter at Droga5. He made a cameo on the Daily Show. Here’s the 
link http://www.hulu.com/watch/53235/the-daily-show-with-jon-stewart-thu-jan-15-2009.

•	 Leslie Gray (CW, 2005) is an Interactive Copywriter at McKinney.

•	 Todd Lamb (AD, 2000) was featured on Late Night with Jimmy Fallon. He set the record for “Most 
Whoopie Cushions Sat On In 30 Seconds While Keeping A Straight Face.”

•	 Eric Larkin (AD, 2008) is an Art Director at Creature in Seattle.

•	 Jonathan Liew (CS, 2007) is a Planner at McCann in San Francisco.

•	 Jay Lorenzini (AD, 2006) is an Art Director at Cutwater.

•	 Vijay Mali (CS, 2003) married Dana Coleman on January 3, 2009. Vijay is a Strategic Planner for The 
Richards Group. Dana is a Copywriter for Click Here.

•	 Steven Martinenza (CS, 2007) is the Events Manager for the Make A Wish Foundation of               
Greater Virginia. 

•	 Tom Naughton (CS, 2006) is a Strategic Planner at Fallon.

•	 Chantal Panozzo (CW, 2003) is a Copywriter at McCann in Zurich. She has had several essays pub-
lished by Christian Science Monitor this year. The most recent was titled, “An American at Swiss 
Gardening Boot Camp.” She has also started writing a monthly column for Swiss News, the National 
English Journal of Switzerland.

•	 Jay Pattisall (CS, 1999) is an Associate Planning Director at Butler, Shine, Stern & Partners. He works 
on MINI, Columbia Sportswear, and Adobe.

•	 Brett Reese (CW, 2005) is a Copywriter at Arnold Boston. 

•	 Jason Searcy (CW, 2008) is a Copywriter at Pivec Media and Graphic Design in Baltimore.

•	 Jodi Kanger Shelley (CS, 2000) welcomed a son on September 14, 2008. His name is                      
Dylan Stanley Shelley. 

•	 Scott Simpson (CS, 1998) is VP, Planning Director at Hill Holliday in Boston.

•	Mark Svartz (CW, 2002) and Josh Rosen (AD, 2002) are a Senior Team at BBH NYC.

•	 John Topacio (CW, 2002) is a Digital Copywriter at Euro RSCG in Chicago.

•	 John Verrochi (AD, 2007) is an Art Director at Butler, Shine, Stern & Partners.

•  Katherine Ward (CBM, 2007) married Robby Forbes 
   on November 8, 2008. 

•  Michael Wright (AD, 1998) is a Creative Director 
   at Modernista!

•  The Brandcenter and The Richmond Ad Club hosted 
   the AICP Show in November. Work from several of our 
   alums were featured in the show.

Steve McElligott (CW, 1998) – ACD at BBDO  ··
(Monster.com – “Legs”, “Stork”, and “Daybreak.”)
Jeff Beberman (AD,  2003) – AD at 72 and Sunny ··
(Zune – “Masks”)
Kevin Proudfoot (CW, 1998) – ECD at Wieden +   ··
Kennedy (Jordan Brand Air Jordan XXII – “Take-
over”, and Jordan Brand Melo M4 Sneaker “Engine”)
John Fiebke (CW, 1999) – CW at Energy BBDO ··
(Lifesavers – “We are sweet.”)
Mark Peters (AD, 2000) – AD at GSD&M (Kohler – ··
“Existential Dilemma”)

•	 Several Brandcenter alums had Super Bowl spots:
Audi/Venables Bell:•	

Tom Scharpf (AD, 1998) ··
Crockett Jeffers (CW, 1999)··
Joe Quattrone (CBM, 2008)··

Coke/Wieden + Kennedy•	
Marc d’Avignon (CW, 2005)··
James Moslander (AD, 2004)··
Lee Jennings (AD, 2005)··

Hunter Butler & Adam PatersonCandice Anderson & Logan Conner

Katherine Ward & Robby Forbes

Dylan Stanley Shelley


