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Letter from the Director
Dear Brandcenter Alumni,

I hope you’re doing well and getting ready for the holidays. It has been a busy one for me as I have spent 
most of the semester traveling for industry outreach. So far I’ve visited agencies in Chicago, Minneapolis, 
New York, Philadelphia and Miami with some time in Richmond in between.

It was fun to see so many of you during Advertising Week at the Brandcenter alumni event sponsored by 
Publicis. Earlier in the week we held our annual Operation Inspire event to get New York City high school 
students excited about the advertising industry as a career path. This was the first screening of the Pursuit of 
Passion (P.O.P.) video, produced by the Brandcenter and the 4A’s and featuring several Brandcenter alumni 
-- Emanuel Basnight (CS, 2004), Shameka Brown Barbosa (CW, 1999), and Krystal Plomatos (CS, 2010). The 
reactions to the video were amazing and while we have a long way to go, this video is a huge step in helping 
talented, creative young minorities see advertising and marketing communications as industries where they 
want to thrive. You can see it here www.passion4advertising.com.

The VCU Brandcenter celebrated a very special milestone on October 27th, when we held the dedication 
ceremony of Mike Hughes Hall. As you all know, Mike Hughes played a major role in founding the VCU 
Adcenter and has served as Chairman of the school’s Board of Directors since its inception. We hope that his 
leadership, integrity and unparalleled dedication to the VCU Brandcenter will inspire everyone who enters 
the building.

Finally, as some of you are already aware, Kelly O’Keefe has stepped down as Managing Director and Direc-
tor of Executive Education, deciding he’d rather be a full time faculty member than an administrator. We are 
looking to fill the Director of Executive Education position quickly, and I would appreciate any thoughts or 
suggestions you may have on a possible candidate. 

It’s always great to hear from you and I hope you’ll keep up with each other 
and the Brandcenter through our Twitter feed, new Facebook fan page and 
www.brandcentered.com student website. (More info on all of these things is 
in this newsletter so read on!)

Best, Rick Boyko / Director

Breaking News
New Students! New Students! Welcome Class of 2012!
The Class of 2012 is 104 people strong. Still not strong enough to beat the second years at softball during their 
first time out on the field, but there’s always spring semester. The incoming class is a diverse bunch with un-
dergrad majors ranging from lighting design to biochemistry. They are from places like Shanghai, Costa Rica, 
and several are actually from Richmond. Almost 70% of them have prior work experience. They are married, 
single, have children, love dogs and are an average of 25.5 years old. 

Ringing in the New School Year with Lots of Great Guest Speakers
This semester the Brandcenter has had the pleasure of hosting several guest speakers in addition to our 
weekly Friday Forum speaker series. Our first speaker event was a panel with Mike Hughes, John Adams, 
and Harry Jacobs, and attended by David Martin. In their time at The Martin Agency, these figures not only 
made Richmond a spot on the advertising map, but also influenced the entire industry. Harry Jacobs in par-
ticular, raised the standards of good work for The Martin Agency and the rest of the industry in his time as 
President and Chief Creative Officer. We were honored to conclude the event by inducting Harry Jacobs into 
the Brandcenter Hall of Inspiration.

This year, the Brandcenter had the privilege of hosting the final round of judging of the Radio Mercury 
Awards. After the judging session, the judges (Jose Molla, Mike Hughes, Kelly O’Keefe, Jim Cook, Aldo Que-
vedo and special guest Dan Wieden) sat on a panel and answered questions from the students, challenging 
them to look at radio as one of the most interesting media vehicles for storytelling and push boundaries with 
radio scripts.

The VCU Student Hip Hop Association partnered with the Brandcenter to bring in street culture phenom Jeff 
Staple, Founder of Staple Design and Reed Space. Jeff spoke about his entrepreneurial experience, from 
designing t-shirts and “borrowing” the silk screen printing machine at his college, to designing the rare Nike 
Pigeon Dunk shoes that spurred a riot at their release in New York City in 2005. He created a clothing com-
pany, opened a retail store and started a creative agency along the way.

With the above speaker events underway before the Friday Forum speaker series even began, the first year 
students had a taste of the kind of creative minds they’d hear from every week throughout the rest of the 
semester (and throughout their two years at the Brandcenter). The Fall semester’s speakers include Peter Yesa-
wich Jr. of Exopolis, Susan Credle of Leo Burnett, Mike Hughes of The Martin Agency, alum Kevin Proudfoot 
of Wieden + Kennedy, Matt Miller of AICP, and Brian Carmody of SMUGGLER, just to name a few. Search the 
hashtag #FridayForum on Twitter to see live tweets each Friday. 

If you miss the mandatory influx of creative energy and lively Q&A that Friday Forum offers each week, 
there’s now a way be engaged and inspired by Brandcenter guest speakers from a distance. This year the 
Brandcenter students have started an interview series called “5Q.” Each week, one student has the chance to 
come up with five questions to interview the speaker on camera. You can watch their answers on the Brand-
center website—without swiping in! Here’s the link www.brandcenter.vcu.edu/5Q/.

The Brandcenter in Real Time
It’s tough finding out about happenings at your favorite graduate ad program only three times a year in the 
alumni newsletter. That’s why the Brandcenter is now accessible in real time via our new official Facebook 
fan page and Twitter handle. Like VCU Brandcenter and follow @VCU_Brandcenter to get the latest updates, 
news, pictures, videos, and softball scores.

Other Brandcenter Faculty/Staff Tweeters:
@asommardahl		 @Coughter		  @kegberndt		  @mavnet	
@CaleyCantrell		 @kathkeogh		  @kellyokeefe

We’re also excited to be launching a new Brandcenter website (www.brandcenter.vcu.edu) early next year. 
It’s currently being designed and developed by R/GA. We’ll let you know when it’s live.

So Much to Celebrate this Semester
This semester feels like it’s been an on-going celebration with all of our events, screenings, shows, and spe-
cial guest speakers. On October 27th, we were honored to host the building dedication ceremony to officially 
name the Brandcenter Building “Mike Hughes Hall.” We are grateful to The Martin Agency partners who 
helped raise the money needed to name the building after Mike. As many of you know, Mike has served as 
Chairman of the Board since the inception of the school in 1995, and he has helped guide the school to earn 
top rankings by BusinessWeek, Advertising Age, Creativity magazine, the 4A’s and the industry itself. It was 
great to see so many alums at the ceremony and reception.

On November 11th, Brandcenter students and faculty attended the annual AICP Show at the Byrd Theater. 
Matt Miller, AICP President and Brandcenter Board Member, came to Richmond to host the show for our 
students and the Richmond advertising community. It’s amazing to see a collection of the best commercial/
film work from the past year on the big screen, and even more amazing to see that seven of our alums were 
featured in the show.

     • Tom Scharpf, CD, Venables Bell & Partners (Barclays “Fake”)
     • Crockett Jeffers, CW, Venables Bell & Partners (Barclays “Fake”)
     • James Moslander, AD, Wieden + Kennedy (Nike Livestrong “Chalkbot”)
     • Kevin Proudfoot, ECD, Wieden + Kennedy (ESPN Monday Night Football “Interactive Storefronts”)
     • Stuart Jennings, AD, Wieden + Kennedy (ESPN Monday Night Football “Interactive Storefronts”)
     • Eric Steele, CW, Wieden + Kennedy (ESPN Monday Night Football “Interactive Storefronts”)
     • Tristan Smith, CW, Google Creative Labs (Google, “Parisian Love”)

On November 19th, Brandcenter students held the second annual talent show, Talentsaurus Rex 2, where 
“talents” included singing, dancing, playing Lady Gaga on the clarinet, stand up comedy, dramatic readings, 
and a marriage proposal.

Alain Sylvain Joins Brandcenter Board
The Brandcenter welcomes Alain Sylvain to the Board of Directors this year. Alain is the founder of Sylvain 
Labs, former managing director at Redscout, and former strategist at Mother New York, SS+K and The Mar-
tin Agency. Brandcenter class of 2010 will remember him as the Friday Forum speaker whose survey results 
kindly pointed out that on average, Brandcenter students drink more coffee, sleep less and cry more than Art 
and Business School students. 

Thank You to Our Recent Donors
We are grateful for the following recent donors who help support our program with their financial contribu-
tions to our building and scholarship campaigns. 

4A’s, AWNY, Mike and Ginny Hughes, Mindshare USA and Maxus, The Richards Group, San Diego Ad Club, 
Katherine Keogh, Peter Coughter, Donna Spurrier, Canoe Ventures, and Blurb, Inc. A very special thanks to 
The Martin Agency Partners Group who pledged $600K towards the building fund and “Mike Hughes Hall.” 

Summer Executive Education Programs Overwhelmingly Successful
The Brandcenter held two week-long Executive Education Programs this summer, one in Account Plan-
ning and the other in Creative Direction, both of which were digitally focused. 

In June we held an Account Leadership program titled “Account Planning in a Digital World.” This pro-
gram included presentations on how to engage consumers in an increasingly digital world, how plan-
ners can help make the creative work better, and how to manage and revamp planning departments 
to accommodate our rapidly evolving industry. We had outstanding attendance from agencies such 
as Tribal DDB, Ogilvy, Leo Burnett, Venables Bell, and The Martin Agency. The workshops were led 
by Brandcenter board members, faculty, and industry leaders including Earl Cox, The Martin Agency; 
Steve Mykolyn, TAXI; Aki Spicer, Fallon; and Rick Webb, The Barbarian Group.

In August we held a Digital Leadership program for Creative Directors. This program combined needed 
management and presentation skills, with a deep grounding in new trends in digital engagement and 
design. The program included attendees from a number of agencies including LatinWorks, The Martin 
Agency, McCann, and The Barbarian Group. In addition to a number of Brandcenter faculty, workshops 
were led by guest presenters John Adams, The Martin Agency; Brian Collins, COLLINS; Robert Ras-
mussen, Tribal DDB; David Sable, Wunderman; and Nancy Vonk, Ogilvy Toronto. 

Both summer programs were incredibly successful and received great response from attendees. In 
addition, the Brandcenter continues to host customized Executive Education programs tailored to indi-
vidual agency’s needs. If you’re interested in hearing more about the summer or customized executive 
education programs, please contact Lucy Moore (ltmoore@vcu.edu).

Hotline
•	 If you change jobs or addresses, please remember to let us know. Please e-mail the updated informa-

tion to asommardahl@vcu.edu.

•	 Send us your work! If you have some great work you’d like us to show in the Brandcenter alumni 
reel, please send us an uncompressed quicktime file either via yousendit.com to kkeogh@vcu.edu, 
or on a disk to Katherine Keogh at the VCU Brandcenter, 103 S. Jefferson St., Richmond, VA 23284.

•	 If you think your agency would like to be informed about Brandcenter interns and recruitment fairs, 
please e-mail asommardahl@vcu.edu and we’ll add them to our database.

•	 If your agency has any real world projects for the school, please e-mail rboyko@vcu.edu or 
asommardahl@vcu.edu. The students have recently worked on real world projects for The Boy 
Scouts of America, Martha Stewart Living Omnimedia, Google, the Business for Diplomatic Action, 
Audi, Venture Richmond, Hamilton Beach and new business pitches for agencies. If you’re looking for 
some strategic and creative firepower, please let us know.

•	 Caley Cantrell, Head of the Communications Strategy track, has been working with her Communica-
tions Strategy students on conducting research to help agencies with new business pitches. The stu-
dents have worked on pitches for Team One and Cramer-Krasselt. If your agency could use the help of 
Brandcenter Communications Strategy students, please contact Caley Cantrell at cscantrell@vcu.edu.

•	 Recruiting for the Brandcenter - If you have any interest in recruiting for the Brandcenter at a nearby 
university, let us know! We would love to have alumni representing the school and will help you find 
the right contact for speaking to an advertising/marketing class or club meeting. We can also ship 
recruiting materials (SIXTY’s, recruiting keynote & video, reels, etc.) to the school. Contact Katherine 
Keogh at kkeogh@vcu.edu if you’re interested.

Behind the Scenes
Caley Cantrell, head of the Communications Strategy track, and her 2010 strategy students published the 2nd 
annual issue of Cultural Standpoints. It’s a collection of point of view papers on a variety of cultural issues 
and trends including articles like “WTF is the Internet Doing to Our Wiring?”; “Cannabusiness: How Mari-
juana Walks and Talks like a Brand but Gets None of the Credit”; and “Country: Access to America’s Every-
man.” Check out the entire collection of articles in the online magazine at www.brandcenter.vcu.edu in The 
Work section.

New Staff:	
• Lucy Moore is the new Megan Clifton. Lucy previously worked downtown at Williams Mullen as their 

Professional Development Coordinator. At the Brandcenter, she commands the front desk and has 
already figured out that she’d better strap down her tape dispenser or it will disappear into the base-
ment. Lucy was hired and started at the Brandcenter in June, when it was deceptively quiet. But she 
loves the madness the students bring. 

• Hawley Smyth is the Brandcenter’s new Executive Administrative Assistant. Hawley was the Office 
Manager at Benchmark Family Services, a local non-profit, before joining the Brandcenter. Hawley 
works with Andrea Groat on development initiatives, including kicking off a new donor communica-
tions campaign. She’s also working with Rick to coordinate the annual Board of Directors meeting. 
And by “working” we mean “taste-testing caterers.” 

New Adjunct Professors:	
• Steve Bassett teaches Brand Campaigns to second year students. Steve’s agency career includes 

Chiat/Day, Arnold, DDB, and The Martin Agency. Steve is currently Group Creative Director at Martin 
on GEICO and PBS. His career highlights include being named Richmond’s Ad Person of The Year, 
being interviewed by Katie Couric and Diane Sawyer, seeing GEICO cavemen go from TV ad to TV 
sitcom, and being named a real “Mad” genius by the NY Daily News. Steve is also the author of 
mostlytrueadstories.com, a blog about advertising and life.

• Dan Jacoby teaches Creative Computational Media to first year Creative Technology students. Dan 
manages user experience and interface design at Fahrenheit Technology, working with clients and 
staff to improve platform usability. With an incredible amount of experience in program development 
and implementation, Dan’s focus is building creative, authentic programs that put the brands in touch 
with their target demographics. Dan has built web applications and games for Coca-Cola, Verizon, 
Seiko, Simon & Schuster, Ritz-Carlton, Saab, Marriott, AMF, Gerber, and many others. His commercial 
software applications have received multiple industry honors, including “MacWord: Graphics Pro-
gram of the Year” and the coveted CODIE award.

• Kelly Slothower teaches Contemporary Research Methodologies to first year Communications Strat-
egy and Creative Brand Management students. Kelly is the Director of Account Planning at Big River 
Advertising. As a planner at shops like Arnold, Leo Burnett and MARC USA, Kelly has worked on For-
tune 500 brands like Procter & Gamble, Hallmark, GE, Heinz and Mellon Financial. Throughout her 15-
year career in advertising, she has worked across many categories from packaged goods, retail and 
travel/tourism/entertainment to finance. Kelly is a RIVA-certified moderator and is trained in creative 
problem-solving techniques, so she brings the perfect mix of sensibility and creativity to her ideas 
and thinking. Kelly is also a guest lecturer at Washington & Lee and University of Virginia, Darden 
Graduate School of Business. You can see more about her here: 

	 http://bigriveradvertising.com/blogs/changingbehaviors/author/kslothower/
	 www.linkedin.com/in/kellyslothower
	 www.google.com/profiles/KellySlothower

Message from Brandcentral
(Brandcentral is the VCU Brandcenter’s student government group)

Dear Alums,

Besides the numerous campaigns for class that come and go each week, the Brandcenter student government 
has been busy with a few projects we’d like to introduce you to.
 
We held alumni happy hours in New York, Chicago, SF, LA and Richmond this past July, hosting over 90 stu-
dents and alums, swapping stories about the Adcenter, Brandcenter and industry. They were great events 
that we look forward to having again next summer to help connect current students with alums while they’re 
at their internships across the country.
 
We’re also pleased to announce the launch of our student website, Brandcentered.com. Featuring a constant 
mash-up of work, ideas, life, fun, and culture, the site’s purpose is to be a window into the school for profes-
sionals, prospective students and of course, you – our alums. I hope you’ll check it out. Be on the lookout for 
a message regarding how to set-up alumni profiles in the next few months!
 
We’re looking forward to creating even stronger bonds between current students and alums, so if you have 
any suggestions or questions, please don’t hesitate to email me at jeremy.paredes@gmail.com. Thank you!

Best, Jeremy Paredes / President, Brandcentral

Who? What? When?
•	Jay Adams (AD, 2009) is an Art Director at The Martin Agency. He and his wife, Elizabeth, welcomed 

twin boys, Alexander Wayne and Andrew Baxter, on July 27, 2010.

•	Tim Anderson (CS, 1999) and Christina Joubert-Anderson were married on June 26, 2010, overlook-
ing the Pacific Ocean, in San Clemente, CA. They honeymooned in Fiji and now reside in Redondo 
Beach, CA. They also welcomed a baby girl (Gracie - the pup) into their family in September. It’s 
been a busy but exciting and fulfilling year!

• Emanuel Basnight (CS, 2004) is a Senior Strategist at Translation LLC in Chicago.

• Danielle Baukh (CBM, 2008) is a Senior Planner at The Concept Farm in New York.

• Geoffrey Blair (CBM, 2008) is an Associate Planner at 360i in New York.

• Jason Bottenus (AD, 2007) is a Creative at Mother London.

• Jesse Bowen (AD, 2009) is an Art Director at Heat in San Francisco.

•	Nathaniel Bull (AD, 2005) recently won a Daytime Emmy award for a spot he completed for PBS. He 
is an Art Director at Rodgers Townsend in St. Louis. You can see his spot at www.nathanielbull.com. 
Click on PBS.

• Daniel Burke (AD 2006) is an Art Director at Crispin Porter + Bogusky in Boulder.

• Caitlin Cody (CS, 2008) is a Strategic Planner at The Martin Agency.

• Morgan Copeland (CW, 2007) is the Media Content Strategist at West Virginia University.

•	Jake Dubs (CW, 2009), Holly Hessler (CW, 2009), Jay Kamath (AD, 2007) and Jeff Beberman (AD, 
2003) were featured in the July/August issue of Communication Arts magazine for their work at 72 
and Sunny.

• Brian Dunaway (CW, 2003) is a Copywriter/ACD at Publicis in Dallas. He also teaches at Texas A&M-
Commerce (TAMUC). Over the past year, his students have gone to The One Show and National AD-
DYs, and they’ve been featured in CMYK issues 45, 46, and 47. 

• Kevin Dunleavy (CW, 2006) is a Creative at Mono in Minneapolis.

• Leslie Edwards (AD, 2009) and Jarrod Higgins (CT, 2010) were 
  married on September 11, 2010. 

• Carrie Evans (AD, 2006) won a National Gold ADDY for her Las Vegas 
  Convention and Visitors Authority spot called, “Reason” part of the 
  “What happens here, stays here” campaign.

• Matt Fischvogt (CW, 2001) is a Creative Director at Crispin Porter + 
  Bogusky in Boulder.

• Liz Gershman (AD, 2008) is an Art Director at Goodby, Silverstein 
  & Partners.

• Jeff Gillette (CW, 2006) is an Integrated Creative Director at Wieden + 
  Kennedy in Portland.

• Raquel Gimenez (AD, 2009) and Kelly Diaz (CW, 2009) were featured 
  in the Communication Arts 2010 Annual for their Kotex spot.

• Jonathan Graham (CW, 2002) is a Copywriter at Goodby, Silverstein & Partners. His Dickie’s campaign 
was featured in Creativity’s Best Ad section.

• Andy Grayson (CS, 2003) is a Planning Director on Nike at Wieden + Kennedy in Portland.

• Brandon Hill (CS, 2006) is a Strategic Planner at Modea in Blacksburg, VA.

• Mike Karnjanaprakorn (CS, 2006) recently sold his company, Hot Potato, to Facebook. He’s currently 
working on a new startup that will revolutionize learning and flip the traditional education model on 
its head.

•	Todd Lamb (AD, 2000) teamed up with photographer Emily Wilson 
  to write a new book documenting the NYC music scene from 1998-
  2005, featuring rare photos of artists like The Flaming Lips, Yeah Yeah 
  Yeahs, TV On The Radio, Steven Malkmus and more. It’s called Grand 
  and Lorimer.

•	Hank Leber (CS, 2009) is an Associate Planner at McKinney. He won 
  a Silver Jay Chiat Planning Award for his Travelocity project, “Gnome 
  on Chatroulette.” He and his partner presented the case study at the 
  Planning Conference and participated in a panel discussion titled, 
  “Can Young Dogs Teach Old Ones New Tricks?”

•	Kyle Wai Lin (AD, 2009) is a Visual 
  Designer/Art Director at R/GA in 
  San Francisco. His SF Weather An-
  droid App was featured on Creativ-
  ity’s best work. Now you can make 
  sense of Bay Area weather.

• Patrick Lorentz (CS, 2008) is a Strategic Planner at Leo Burnett 
  in Chicago.

• Brian Marabello (CW, 1999) is a Senior Copywriter at Eleven in 
  San Francisco.

• Kristin Meloche (AD, 2006) is an Art Director at McCann in New York.

• Julia Melograna (AD, 2009) is an Art Director at Ogilvy in New York.

• Jonathan Mick (CW, 2007) is a Copywriter at TBC in Baltimore.

• Ellen Miller (CW, 2005) is a Senior Digital Copywriter at TMP Worldwide in Chicago.

•	James Moslander’s (AD, 2004) “Chalkbot” for Nike Livestrong was featured in Creativity’s Awards 
Report as one of the most-awarded campaigns from the past year, which included winning the cov-
eted Integrated Grand Prix campaign at Cannes.

•	Yamini Natarajan (CBM, 2009) is a Traffic Manager at blip.tv, a platform for independent video pro-
ducers to host, distribute, and advertise on shows. 

• Domenique Osborne (CW, 2006) is a Copywriter at McCann in New York.

•	Emma Parry (CT, 2010) and Cecilia Bogardus (CT, 2010) are a creative team at Ogilvy in New York. 
They just launched a new website for The Life Improvement Project by IKEA (www.thelifeimprove-
mentproject.com). Look out for their IKEA billboard in Times Square in December.

• Tatiana Peck (CS, 2009) is an Idea Architect at People, Ideas & Culture in New York. 

• Mark Peters (AD, 2000) is a Creative Director at Deutsch LA.

• Joe Quattrone (CBM, 2008) is Director, Account Management at M80 in NYC.

•	Casey Rand (CW, 2008) and Tim Gordon (CW, 2008) just published a book called People Who De-
serve It: Socially Responsible Reasons to Punch Someone in the Face, featuring “the best of the 
absolute worst, the perpetrators of the most wretched demonstrations of moral conduct ever.” 

•	Ari Ratner (CBM, 2009) is a Brand Manager, Marketing Promo-
tions at Foot Locker in New York. He and his wife, Shirin, were 
married on October 2, 2010.

•	Ed Reilly (CS, 2006) is a monthly columnist at talentzoo.com 
writing articles on strategy and social media.

•	Lee Remias (CW, 2002) and his wife Jennifer had a son, 
Leonardo William Remias “Leo” on November 22, 2010.

• Sergio Romano (CW, 2006) is a Freelance Copywriter in LA.

•	Jodi Kanger Shelley (CS, 2000) is a VP, Planning Director at The 
Martin Agency. She and her husband welcomed a son, Levi 
Jackson Shelley, on August, 28, 2010.

•	Jason Smith (AD, 2001) is a Creative Technologist at Engine 
Company 1 in San Francisco.

•	Matt Steichen (CBM, 2009) and his wife welcomed a daughter, 
Sienna Rose Steichen, on August 2, 2010. Matt is an Account 
Manager at The Carrot Agency in Minneapolis.

• Elizabeth Streibich (CBM, 2009) is the Marketing Coordinator for Marpac in Richmond.

•	Raj Swaminathan (CBM, 2009) recently founded the Sasi Creative School of Business in India. The 
focus of the school is to develop MBA prospects specializing in innovation management. It’s a busi-
ness school that nurtures creative thinking and innovative ideas in business for products or services. 
The school incorporates creative thinking and innovation classes as fundamentals along with core 
management classes such as Finance, Operations, HR, etc. 

•	Larry Thacker (AD, 2005) and his wife welcomed a son, Lawrence 
  Hudson Thacker, on September 2, 2010.

•	Anthony Tharpe (CBM, 2008) is an Associate Consultant for The 
  Sterling Rice Group, an innovation branding company, in Boulder.

• Jenn Totten (CW, 2005) is a Copywriter at GSD&M in Austin.

•	Kaleena Tucker (AD, 2006) is an Adjunct Professor in the Art Depart-
  ment at Tennessee State University teaching Graphic Design. She’s 
  also a Freelance Art Director/ Designer.

• Karen Walker (AD, 2001) is an ACD at TBWA/RAAD in Dubai.

•	Sarah Drake Walter (CS, 2005) is 
  the Director of Marketing and Ad-

vancement for Jackson Hole Community School in Jackson Hole, 
WY. She and her husband, Jim, were married on August 21, 2010.

• James Webb (CS, 2002) is a Planning Director at The Integer 
  Group in Denver.

•	Tor Weeks (AD, 2008) won Kaboodle’s Pop 10 Poster Competition 
for her “Typestaches” poster. You can purchase it at www.old-
tomfoolery.com.

•	Lauren Weinblatt (AD, 2005) and 
Joel Gryniewski (CW, 2005) were 
married this past summer. They 
own Old Tom Foolery, a card com-
pany specializing in “unsappy, un-
crappy greetings and more.” Check 
out their cards, notepads, and post-
ers at www.oldtomfoolery.com. Joel 
is also a Copywriter at Peterson 
Milla Hooks in Minneapolis.

•	Greg Welch (AD, 2004) and his 
wife, Tiffany, welcomed daughter, 
Sofia Lousie, on September 9, 2010.

•	Katherine Hubbard Wintsch (CS, 
2001) is the Founder of The Mom 
Complex, a division within The 
Martin Agency dedicated to helping 
moms and marketers better under-
stand each other. Check it out at 
www.themomcomplex.com.

•	Kristin Erwin Woodward (CW, 1998) and her husband, John, wel-
comed their first child, Elizabeth Hill Woodward on April 5, 2010. 
Kristin is an ACD at Razorfish in Atlanta, working primarily on the 
AT&T account. She also recently taught an interactive copy class 
at Creative Circus.

VCU Brandcenter is the graduate program in advertising at the School of Mass Communications, Virginia Commonwealth University.
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